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Skoda kodiaq
 birth of an SUV

l tests l interviews l  drives l PLUs yoUr chance to win a KodiaQ
new SUV is a landmark car for Skoda – and our 32-page special gives 

you an exclusive insight into the Kodiaq’s journey into british showrooms

The Kodiaq marks a groundbreaking moment in Skoda’s history. 
The brand can trace its roots back 122 years, but fewer cars 

have carried such importance during that time, as the SUV leads 
the charge in its bid to double sales globally by 2025.

Over the next 32 pages, we bring you the story of how the Kodiaq 
was brought to life. Some of Skoda’s top executives reveal the secrets 
behind the car, plus we’ve put it through a number of different, 
rigorous tests to see what it’s made of. It’s a fascinating insight into 
a car that really could be a game changer in more ways than one.Page 42  Boss Bernhard Maier on the Kodiaq Page 50  Epic 900-mile bear hunt in the SUV
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BiG PLans 
Maier explained 
to Auto Express 
editor Graham 
Hope how the  
Kodiaq has the  
ability to lead 
brand’s charge 
to double sales
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ibson

SINCE taking control of Skoda in November 2015, CEO 
Bernhard Maier has quietly stamped his authority on 

the Czech brand, putting together a long-term plan that will 
significantly increase its presence on the global stage. 

Maier certainly has the pedigree to deliver, with  
extensive experience at BMW, and within the Volkswagen 
Group, at Porsche, where he was sales and marketing 
director. In an exclusive interview, we quizzed him 
on his plans for Skoda, and where the Kodiaq fits in.

Q What is the significance of the Kodiaq for the brand?

“This car has all the abilities to be a game-changer for 
the company. With this car we are going to start our big 
SUV offensive, which is part of our great product offensive 
in general. But looking at the overall development of  
the SUV segment, which is by far the fastest growing 
sector, with this car our intention is to make a huge  
contribution to the success of the brand in the future.”

Q Are you pleased with how it has been received so far? 
 
 “Let me put it this way; it is more than motivating.  
We already have such a lot of orders on hand, and  
by the middle of the year we will have sold out our 
production capacity for 2017. It is a big success.”

Q Doesn’t this present a problem for Skoda?  

“It is a luxury problem to have, but yes it is a problem.  
We decided to extend our production capacity after we 
received the reaction of the experts and the prospects 
when we presented the car last year. We’ll spend a huge 
amount of money to extend our capacity in years to come.”

Q Why did Skoda need the Kodiaq?

“There’s a number of reasons, but the most important  
one is with regard to our Strategy 2025. At the heart of 
everything, we have planned for sustainable growth. We 
want to grow on three pillars – entering new markets, 
offering new products and gaining new customers. 

‘We have to accept that the SUV segment is the  
fastest growing segment and if you do not have a car  
in this segment it is very difficult to fulfil your objectives. 
With the broadening of our product range, we are now able 
to enter new markets and gain a decisive percentage of 
sales that makes it feasible to enter that market. This is why 
this car is really important from a profitability point of view, 
but also a brand position point of view. Now we are a fully 
fledged car manufacturer and it is important for the image 
of the brand and the entire development of the company.”

Q What new markets are you looking at?

“Currently we are in 102 markets. We will enter Singapore 
during the course of this year for sure, so that will make it 
103. Our target for 2025 is to serve 120 markets. The next 
markets we are looking at are Iran and South Korea. The 

Skoda boss Bernhard Maier explains how  
the Kodiaq is set to lead the Czech  
company into an exciting new era

the Kodiaq has the potential to be a 
game changer for Skoda. with this car we 
are going to start our big SUV offensive

preparation phase is more or less finalised; now we 
have to decide when is the right time [to launch].”

Q Launching in new markets with a product like the 
Kodiaq will mean you are not saddled with the  
baggage that has sometimes been attached to 
you in Western europe. That must be an advantage?

 “Yes! We will carefully provide ourselves and our dealers  
in the markets that we want to conquer with the best 
preparation. Skoda is one of the oldest car manufacturers 
in the world, with a heritage of more than 122 years. The 
huge advantage we have now is the brand image has 
developed in the past couple of years to be quite positive, 
and on this basis we have what we need – a good brand 
image, the best, most attractive model line-up ever in the 
history of the company and we are in good shape; last year 
we closed the books with the best financial year in our 
history. Now we are ready to take advantage of that.”

Q Will you enter the American market?

“If you are looking 10 years into the future, you can’t 
escape one of the most important markets in the world.  
But it is understandable that we have to look at how 
sustainable the regulations are that we will face there.

“As we have our hands full with our product offensive in 
the markets we want to enter in the months or years to 
come, we have to carefully prepare every single market 
entry and this is especially true of the United States.  
So we decided to come up with a solution by the end  
of the year, but I have already told my people that  
if it takes three months longer, then in this case I  
am not under so much pressure to come back with 
a decision by the end of the year. We are not in a hurry.”

Q And what is your long-term plan for Skoda?

“We have built our own vision with Strategy 2025 and  
we have a target picture of what Skoda will look like in 
2025, although we know this will change over the course  
of the years as the dynamics in the markets are so huge 
and so fast, and we may have to revise our strategy once  
or twice a year if you look at developments. However 
there is a clear battlecry that we want to double our 
business. Skoda has the ability to double sales from  
2015 to 2025. This is something that we have already 
managed in the past 25 years so why shouldn’t this be 
possible again with the models we have in our plans?”

K
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THE Kodiaq is a landmark car for Skoda, in more  
ways than one. But it is particularly significant  

from a design point of view. With CEO Bernhard Maier 
setting out a plan to double Skoda’s sales by 2025, and 
SUVs playing a major role in achieving this huge sales 
expansion, it was vital that the Kodiaq set out a defined 
design blueprint for the brand’s future crossover stars.

The thinking behind this is already becoming evident; 
the recently unveiled Karoq so obviously follows the cues 
of its big brother – and is so fundamentally different from 
its predecessor – that it necessitated a name change,  
with the Yeti badge ditched in favour of a moniker that,  
like the Kodiaq, is sourced from the wilds of Alaska.

The men tasked with bringing the idea of a large Skoda 
SUV to life were head of design Jozef Kaban, who is shortly 
to leave the Czech company to take over a similar role at 
BMW, and Karl Neuhold, Skoda’s head of exterior design.

Styling a car for an area of the market where a brand has 
no presence, as was the case with Skoda and the large SUV 
sector, can often be a double-edged sword. Trying to work 
out how a model should look can be daunting, as the likes 

We speak to the stylists behind the Kodiaq to find out how they 
overcame the challenges of designing the groundbreaking SUV

of Aston Martin and Bentley found out with their  
Lagonda and EXP 9 F SUV concepts respectively. But as 
Neuhold explains, Skoda’s concerns were overridden  
by the opportunity to create something from scratch.

He recalls: “We started in 2012/2013 with the SUV 
programme overall, and first we got the chance to focus  
on having a seven-seat SUV – something that would sit 
above the Yeti. In this case we would use the MQB A 
platform, and so the car would have a wider track.

“For designers, the best thing is to start with a white sheet 
of paper and a new programme – and this is what we had. 
When you have too much input from elsewhere, too many 
limitations, people telling you what it must be like… Forget it!”

Of course, the design team’s opportunity to express that 
creative vision still had to fit in to some clear parameters, as 
Neuhold acknowledges: “In 2014 we showed the Vision C 
concept [which gave a strong indication of how the Superb 
would look], with a very sculpted design and harmonious 
proportions, but still a very clean, clear, precise layout for 
the road cars. But for the SUVs we had to do something 
else, because we wanted to show bold, masculine,  
robust design – SUVs with an especially strong identity.”

Although Neuhold and Kaban were the men at the sharp 
end, ultimately responsible for how the production Kodiaq 

would look, at the outset Skoda was keen to get input from a 
host of sources, and so introduced an element of competition 
to generate the best possible pool of ideas for the car.

Listening to Neuhold reflect on the process gives a 
fascinating insight into the hours, days and months  
spent debating and perfecting the finer details that  
go into preparing a model for production sign-off.

He explains: “First there is the design briefing, the 
start-up. Then we have market research: ‘What are our 
competitors doing?’. From there you move on to the 

sketches, and what is important here is character, 
expression and attention to proportion. 

“By this stage you have three or four proposals, definitely, 
with designers working in competition. And then it goes like 
a tennis competition when you select who goes out from four 
to two to one, and then continue with that one, squeezing it 
and squeezing it. With the Kodiaq, ideas evolved over time, 
because we had a design competition internally and step  
by step we came to the right way. We had three proposals  
– but there were many ideas; exterior, interior and with 

external partners. In the end it was decided on one of our 
in-house ones, and we completed it in the best possible 
way, giving us the chance to get a great car on the road.”

It sounds straightforward, but the reality is very different. 
Every new car presents fresh challenges, and that was the 
case with the Kodiaq, too. While most observers would agree 
the production car is very well resolved, a number of obstacles 
had to be negotiated, and one was evident from the start.

Frustrated by the boxy anonymity of some large SUVs on 
the market, Neuhold had a genuine desire to give the car a Karl neuhold head of exterior design, Skoda

for the SUVs, we wanted 
to show bold, masculine, 
robust design – SUVs  
with a strong identity

intErior
StyLing 
Once design team got wind 
of new car’s proportions, it 
realised fitting three rows  
of seats into the 2,791mm 
wheelbase would be a big 
ask. But Neuhold is proud  
of what’s been achieved

ExtErior
StyLing 
Conceiving a new seven-
seat SUV bodystyle while 
retaining Skoda’s identity 
was another challenge for 
the stylists. But horizontal 
line running around car is 
one way this has been done

JozEf kaban,
hEad of dESign 
Outgoing design chief Kaban 
(below) worked alongside 
Neuhold to bring the Kodiaq 
to life. Having worked on a 
number of hit Skodas over 
the years, he knows the 
brand’s identity really well
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more dynamic look, but realised this could be a tricky 
task. He continues: “We got the technical package and 
briefing, with details of the wheelbase [in the Kodiaq it’s 
2,791mm] and approximate height [1,676mm]. And that 
meant we had to fight when you see the seven-seat layout 
and the rear seats. The last row was really challenging. 

“Look at seven-seaters normally. What do they show? 
Almost a linear roof and a steep back. But look at how 
dynamic the Kodiaq looks for a seven-seater. On the  
side profile, you have a super-dynamic greenhouse  
and the back is really sculpted to give the car drive.

“There were quite a few loops with this, but finally we got 
it. We had a presentation internally and we said: ‘We’re not 
there yet! I think we can fight it out with engineers on the top 
corners’. In the back you should not sit slumped, but upright. 
But with the back construction, everything is up where you 
don’t want it – the hinges of the rear door, the brake lamp. 
In the end it was a question of millimetres [getting it right].”

If executing the rear to perfection was one of the more 
difficult jobs on the Kodiaq, the front was a little less 
awkward, with the design concept dominated by this 
desire to give the car, as Skoda’s SUV flagship, a more 
robust, distinct identity. This had to be achieved in such  
a way, however, that it still instantly looked liked a Skoda. 
Diluting the brand identity was never an option.

Says Neuhold: “The Kodiaq still fulfils the brand DNA.  
It still has the Skoda logo starting from the dominant  
nose, the horizontal line running around the car, and  
it’s very clean, clear, precise, showing crystalline  
elements but this time in a very bold, authentic way.

“We also started with a very sculpted, three-dimensional 
bonnet. You keep the top line like a bend around the car; 
it’s not a simple line. The nose is strong – it’s almost like 
giving it the feel of a boxer. The eyes were integrated like the 
environment is much more strong, covering the eyes and then 
the grille. It doesn’t have fine ribs like the road cars, but 
double ribs. The effect is to give a really cool expression.”

The layout of the lights, in fact, was one of the elements 
that the Skoda design team realised was key to providing 
the new identity the Kodiaq was supposed to embody, so 
ensuring this was correct was one of the most crucial jobs.

If the designers had made the layout too similar to the 
likes of the Superb, there wouldn’t be enough to mark out 
the car as an SUV. If they’d made it too different, its innate 
Skoda identity would have started to have been lost.

“If you look at the four-eyed layout at the front, road  
cars have them quite far apart with the foglamps moved 
down, but on the SUVs we brought them up to create a new 
identity,” continues Neuhold. “The foglamps are in a more 
protected position and with the lighting on it shows it’s  
off-road. But this was challenging, because the main 
headlights are LED and we got the gap down to an 
absolute minimum of 107mm; this is now the top 

standard. We are quite proud of that. It gives the car  
a very unique look. Nobody has done it like this.”

One thing any design process needs is outside validation. 
That generally means holding clinics and presenting a 
concept, before awaiting the verdict of potential customers.

The Kodiaq went through this process, too, and it’s a 
tribute to the vision of the Skoda design team that its path 
to production was largely seamless. “Yes, we did clinics, 
and the feedback was really positive from the start,” recalls 
Neuhold. “People said it looks tough and strong, and that 
meant a lot.” The concept [the Vision S seen at 2016’s 

Geneva Motor Show] was obviously close to what was 
planned for the production car, and there was a good 
reason for that, because the design team had enjoyed  
the luxury of nearly two years’ work to get it right.

“We had to get it approved by the board members, but 
we’d showed how we wanted it in 2014,” explains Neuhold. 
“We had a design that was almost driveable where you 
could see the proportions.” After that it was tried and tested 
on the track to ensure it drove properly, so when it came to 
Geneva, the Vision S was very close to the finished article – it 
had to be. Neuhold adds: “Design is mainly proportion. 

You can decorate it how you want, but if the proportions 
are not right or it doesn’t have a good stance, it’s useless. 
So what you get there [the concept], you get in production.” 

With the reaction overwhelmingly positive, the production 
green light pressed and the Kodiaq successfully unveiled 
last year and now in showrooms, it’s time for Neuhold  
and his team to reflect on what appears a job well done.

What’s he most proud of in the car that will lead Skoda’s 
SUV charge? “The overall expression,” he smiles. “It’s 
tough and very characterful. It’s a real statement and  
a true Skoda.” Few would disagree with that.

karoq  on sale 2017
WE’VE already driven an early prototype of the  
Yeti successor, and the influence of the bigger  
SUV is obvious. Neuhold says: “The old Yeti was 
polarising. The design was very different from 
everything. The new car is coming from the 
Kodiaq, but has its own identity as well.”

kodiaq Coupe  on sale 2018
THE coupé-SUV has exploded in popularity in 
recent years, and Skoda is set to join in with a new 
model set for launch in China next year, but still not 
confirmed for Europe. Our exclusive image (below) 
shows how it could look. It’ll have a more swoopy 
roofline than the Kodiaq, but head of exterior 
design Karl Neuhold says it will “echo the styling”.

baby karoq  on sale 2019
ANOTHER crossover in the pipeline from Skoda is 
a Nissan Juke rival that will sit beneath the Karoq. 
Previewed in our exclusive image (below), the car is 
already under development, company bosses have 
confirmed. It’s likely the newcomer will share its 
mechanical make-up with SEAT’s upcoming Arona.

Karl neuhold 
head of exterior  
design, Skoda (right)

we started 
off with a 
sculpted, 3D 
bonnet. You 
keep the top 
line like a bend 
round the car

hoW kodiaq LEadS thE  
Way for Skoda’S SUVs
SKODA’S plan to double sales by 2025 globally 
means there’s a host of new SUVs on the way, and 
in terms of design, the Kodiaq will have a clear 
influence on what follows from the brand.

boLd nEW
idEntity 
Design team (left) instantly 
recognised lighting could be 
key to giving the Kodiaq the 
strong SUV stance Skoda 
was after; gap between 
headlamps and foglamps  
is closer than on road cars

Avarvarii
Poblete
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THE average car buyer in the UK covers 
around 9,000 miles in a single year, and the 

most testing terrain they’re likely to encounter is  
a slippery side street dusted in snow. In reality, 
the Skoda Kodiaq is unlikely to face much worse. 

But on the off chance that a customer’s 
commute is via Death Valley or Antarctica,  
the Kodiaq has to be prepared for it. And  
to ensure it can conquer the most extreme 
conditions Mother Nature can throw at it,  
Skoda puts prototypes through a meticulous  
and relentless development process. 

The whole procedure starts in the digital  
world. Even before prototype vehicles (like  
the camouflaged model below) have been built, 
engineers can test the Kodiaq’s structural rigidity, 
acoustic comfort and behaviour during crash  
test simulations. Such is the complexity of  
the hardware and software Skoda uses to run 
these digital assessments, they would take  
a conventional PC 500 years to complete. 

Once the Kodiaq has been put through a  
range of digital crash tests, engineers then move 
on to conduct hot and cold weather simulations. 
Specially built climate chambers at Skoda’s 
factory in Mlada Boleslav, Czech Republic, are 
able to replicate conditions as cold as minus  
40 degrees Celsius. Skoda also tests the car in 
conditions as warm as 80 deg C in the chamber. 

Such tests allow engineers to analyse 
components in a controlled environment to  
see how they react if faced with such extreme 
situations for real. If there’s any sign of warping  
or expansion, the components or parts can then 
be amended for mass production to prevent  
it happening when the car goes on sale. 

However, there are only so many situations  
that can be replicated in the lab; Skoda’s next 

step is to take a convoy of prototype vehicles to 
every continent in search of the most extreme 
conditions on the planet. The exact locations are 
often top secret, but in total Skoda engineers 
cover more than 1.2 million miles in Kodiaq 
prototypes to iron out any mechanical issues 
before mass production begins. A big focus 
during the development drives on the Kodiaq  
was the new assistance systems, ride and 
acoustic comfort and off-road ability. 

Once those gruelling miles have been covered, 
the most difficult test for the Kodiaq lies ahead. 
Back in the lab, the car is then subjected to an 
endurance test on a hydropuls test stand. This 
hydraulic system is able to transfer extreme forces 
to the body and wheels, simulating the enormous 
distances and wear the car would face but in a 
fraction of the time it would take to cover them 
physically. The endurance test is a 130-hour 
marathon of rigorous activity; it’s the equivalent 
of around 5,000 miles of off-road or over 90,000 
miles of everyday driving wear and tear. 

With the final sign-off drives edging closer,  
one of the final assessments the Kodiaq is put 
through is an open and close function test. As  
the name suggests, every single part of the car 
that can be opened or closed – from the fuel filler 
cap to the doors – is rated for durability. 

Robots undertake the task, often all at the 
same time, and it lasts for six weeks non-stop.  
If something is to break or malfunction during  
that time, engineers have to find a solution  
and then start the test again from scratch. 

The same test is then conducted in the climate 
chamber, where everything has to work just as 
well at minus 40 deg C as it does at 80 deg C. 

After all of that, the Kodiaq should be able to 
face the worst a family of seven can throw at it.

Skoda has gone to new levels to perfect Kodiaq, from 
cold and hot lab tests to harsh development drives

riGoroUs 
Hydropuls stand 
(far left) and four-
stamp system 
(left and right) are 
part of extreme 
endurance test, 
putting new car 
through miles of 
wear and tear 
without leaving 
lab. Prototypes 
are also tested 
on tough terrain 
around the world

Special climate 
chambers replicate 
conditions as cold 
as minus 40 deg C. 
Skoda also tests the 
car at 80 deg C in 
this chamber

Jonathan Burn
 Jonathan_Burn@dennis.co.uk
        @Jonathan_burn
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SKODA is the fourth oldest car company in the world. 
Founded in 1895 as Laurin & Klement, it has been 

building cars in the Czech Republic for over 100 years.  
Its home is in Mlada Boleslav, around 65km north- 
east of Prague, although it has also been assembling  
in Kvasiny, another 120km to the east, since the thirties.

It’s here where the new Kodiaq and forthcoming Karoq 
will be built, alongside the current Superb and Superb 
Estate. Since World War II, Kvasiny has had a hand  
in everything from the 1958 Felicia to the 110 R Coupé 
of the seventies. Only recently did the plant’s two 
millionth car leave the factory: a brand new Kodiaq SUV.

And things are ramping up; demand is increasing and 
the factory is expanding. Kvasiny hired an extra 2,600 
workers towards the end of last year, with the total number 
of employees now around the 7,000 mark. The factory 
operates 24 hours a day, six days a week and the result is 
an assembly line good for around 1,000 vehicles per day.

To understand the process, precision and attention to 
detail that goes in to building a new Skoda at Kvasiny, we 
joined factory manager Jirí Školník for a tour of the site. Along 
the way we offered a hand, by helping build our own Kodiaq 
– before seeing it roll off the line just a few hours later.

As Skoda’s first seven-seat SUV, the Kodiaq requires  
an altogether different approach than previously seen on 
the outgoing Yeti or existing Superb. While many of the 
processes are similar, the parts used are totally different.

“We are expanding Kvasiny’s production capabilities  
to cope with the demand for our products,” Školník told  
us. “For Kodiaq we have updated the software of several 
robots and added a new manipulator to make fitting the 
third row of seats more efficient.” The controlled chaos  
of Kvasiny is fascinating. The step change in production 
means there are people on almost every one of the 106 
different stations, aiding the computers by adding an 
attention to detail otherwise unachievable through 
motorised machinery. There’s a sense of camaraderie and 
teamwork unseen in other factories, too; Kvasiny is the 
local area’s biggest employer by a considerable margin.

Our first job sees us don a set of Skoda overalls, 
including a pair of toughened trousers and a branded 
T-shirt. From here we hop straight on to the line – arriving 
in style via a bright green Skoda scooter – to help install  
a leather-wrapped steering wheel into the SUV. It’s a fairly 
straightforward job, but one that needs double-checking, 
just to ensure we’ve clicked it in at the right angle.

At points, the production process feels a little out of 
sync, but as Skoda has been doing it for so successfully  
for so many years, who are we to argue? The doors, for 

We head to the  
Kvasiny factory in 
the Czech Republic 
to see how the 
Kodiaq is assembled 
– and lend a hand

example, are installed very early in the build process,  
only to be removed before the seats are bolted down.  
It’s Skoda’s way of protecting vital panels from damage, 
while also streamlining the number of trailers and 
racks needed to transport bulky parts across the site.

Next, we’re required to transfer the seats into the 
stripped-out cabin using a hydraulic lift. The crane makes 
remarkably light work of what’s an otherwise laborious task, 
allowing us to accurately place the driver’s chair on its 
gloss black runners. A couple of nuts ensure it’s all locked 
down, and seconds later the doors are back on their hinges.

Not long after we find ourselves bending down at the 
front of our near completed Kodiaq, with a bizarre star-
shaped plastic tool in our hand. Workers use this piece  
of polypropylene to measure panel gaps, and while there  

are different sizes and thicknesses on the gauge, it’s 
only the smallest slots that will suffice for the new  
Skoda Kodiaq. All appears straight and true on our  
car, as I tick it off and sign it on to the next station.

From here, there’s actually very little left to do. It  
takes between four and five hours to assemble a new 
Skoda Kodiaq, after which each car is subjected to  
a harsh water test and geometry check. Only then is  
the car driven outside on a predetermined route around 
a specifically designed test track for final scrutineering.

While we didn’t see the final build sheet, we’re  
assured we did a fine job. Just as we hang up our  
overalls, a loud bell rings around the warehouse. It’s 
the end of a shift – but as quickly as one employee 
leaves, another arrives. And so it starts, all over again…

tried  
and tested 
Our man Ingram 
was shown a 
variety of steps  
in the process  
of assembling  
the Kodiaq at 
Kvasiny, which 
has been used 
to produce
Skodas since
the thirties

10  Special Issue

Kvasiny hired an 
extra 2,600 workers 
towards the end of 
2016, with the total  
now around 7,000
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Richard Ingram
Richard_Ingram@dennis.co.uk
        @rsp_ingram
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WE’rE going
on a bEar hUnt
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with Skoda’s SUV named after a bear, we decided to  
test its mettle on a 900-mile trip on road and off –  
in search of a grizzly! let the fun commence...

O
tis Clay

THOSE of a certain age or with kids may be familiar 
with a hugely popular children’s book called ‘We’re 

Going on a Bear Hunt’.  Written by Michael Rosen, the  
1989 picture book tells the story of five children and  
a dog who head into the forest to track down a bear, 
encountering several natural obstacles on their way. It’s a 
lengthy and arduous journey that ends with the group too 
scared to go out and hunt again, but we reckon they simply 
lacked the perfect tool for the job; the Skoda Kodiaq.

The seven-seat SUV has room for the five siblings, the 
dog, and (more sensibly) the parents to join in the bear 
hunt. It’s also appropriate because of its name: Kodiaq 
refers to the Kodiak brown bear that inhabits the island 
group of the same name in south-west Alaska. 

While the Kodiaq isn’t yet sold in that part of the world, 
we thought we could get a true measure of what the car is 
capable of by conducting our own bear hunt closer to the 
Skoda’s birthplace. Starting in Prague, near the brand’s 
headquarters, we headed 200 miles east to the Slovakian 
border, then up to the High Tatras mountain region on the 
Slovakian border with Poland. There we spent the day 
doing our best to track down a bear in the comfort of the 
Kodiaq. After that we’d document our findings, brush the 
mud off and hit the road for a 400-mile slog back to Prague.

Our journey began outside Václav Havel airport, with the 
collection of a Kodiaq SE L with 187bhp 2.0 TDI diesel 
power, a DSG gearbox, four-wheel drive and vibrant Corrida 
Red paint. With no extra kit and standard road tyres, we 
were concerned about whether this family SUV would be up 
to the job. After all, the Kodiaq is designed to tackle the daily 
family grind, rather than climb mountains or ford streams. 
But our lack of confidence was soon to be proven premature. 

Loading up the car proved easy, thanks to the massive  
765-litre boot in five-seat mode. The underfloor storage 
compartment also came in handy to keep valuables out of 
sight and our food away from the noses of Yogi, Baloo and 

 Lawrence Allan
  Lawrence_Allan@dennis.co.uk
 @LobAllan

aLL set 
From Prague 
airport our 
team headed 
for the High 
Tatras to hunt 
down bears,
plotting route
on Kodiaq’s
sat-nav
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punchy, staying 
subdued when taking it 
easy and yet feeling 
effortless on the steep, 
twisty inclines that we encountered.  At no point along the 
journey did we feel like we needed more performance, 
while fuel economy refused to dip below 40mpg.

 Darkness approached by the time we entered Slovakia. 
There’s no physical border, rather a couple of unassuming 
signs and the odd police patrol pulling over suspect 

any other mammals we may encounter. As the Skoda’s 
electric bootlid whirred to a gentle close, it felt as if this  
trip would be more of a luxury jaunt than a bear hunt. 

Rather than setting off into the unknown like the 
characters in Rosen’s book, we enlisted the help of the 
Kodiaq’s slick eight-inch touchscreen sat-nav to get us to 
the town of Vysoké Tatry, right at the foot of the High Tatras. 
With a tallest peak of 2,655 metres, the Tatras are far from 
being the highest or most remote mountain region in 
Europe, although that doesn’t stop it being a hub for 
species that are rarer in other parts of the continent. 

There are wolves, mountain goats and a few critically 
endangered species, but we were looking for the Eurasian 
Brown Bear. It was almost eradicated due to hunting in the 
thirties, but recent estimates put Slovakia’s bear population 
at over 800 – that’s despite hunting there being reinstated 
in the sixties. This seemed like as good a place as any to 
catch a glimpse of one of the largest carnivores in Europe. 

Between us and the High Tatras, though, was a sizeable 
chunk of the Czech Republic. After stocking up on ursine-
related snacks at the services (Pom Bears especially 
proved a hit), we hit the road, leaving Prague and joining 
the E50 motorway direct to Slovakia. This was the part  
of the journey that should have been easy, but it seemed 

like the Czech authorities had picked that day to dig up 
and resurface the entire network. This meant miles of tight 
contraflows, 80km/h limits and jams. Thankfully, the 
Skoda’s traffic rerouting guided us off the main road before 
a big accident, saving us from hours of staring at the back 
of a stationary Polish truck. It put us on a twisty, hilly back 
road, where the Kodiaq’s tidy handling and strong grip 
meant it felt less barge-like than many similarly-sized SUVs. 

The 2.0-litre diesel with the dual-clutch gearbox feels 
perfectly matched to the Kodiaq, too. It’s both smooth and 

on the way 
Kodiaq dealt 
superbly with 
motorway jams, 
while vast cabin 
swallowed all the 
hunting gear. Nav 
reminded Lawrence 
of limits when 
crossing the 
Slovakian border.
And there was  
even time to catch 
up on what our 
European sister 
titles are reporting

miLe mUncher 
Kodiaq coped very 
well with country 
roads, while rest 
stops were helped 
by host of bear-
themed supplies

vehicles. It was the Skoda that first made us aware  
of the border crossing, with the screen helpfully 
flashing up Slovakia’s various speed limits. 

By nightfall, it was the SUV’s bright and crisp full LED 
headlights (adjusted automatically for driving on the right) 
that came to our aid on long, unlit stretches of poorly 
surfaced roads. But even extra doses of ice tea and Haribo 
couldn’t fend off the inevitable tiredness. By the time we 
arrived at our overnight stop, we’d been on the road for 
about nine hours, with no aches and pains from the 

the Czech authorities 
seemed to have picked that 
day to dig up and resurface 
the entire road network
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Bear essentiaLs
Kubo the Bear sculpture 

takes pride of place at 
the tourist centre in 

Hrebienok at the heart 
of the High Tatras
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supportive part-Alcantara seats, but we still had to find 
somewhere to rest our heads for the night. 

Next morning, it turned out that we’d unwittingly chosen 
the last two rooms in a western-themed roadside motel, 
although we had no chance for a hoedown as we took off 
to begin the hunt. At the foot of the mountain range, 
Vysoké Tatry is a cluster town that encompasses a big 
chunk of the region and several ski resorts. It also has a 
rather large pest problem: the town council declared a state 
of emergency last year, as bear sightings in inhabited areas 
increased dramatically, with five bear break-in attempts 
reported. On our arrival, the only physical evidence of bears 
were the sturdy-looking bins with huge bear-proof locks. 

After consulting our map and visiting the tourist office, 
we found a hiking trail up the mountain where bears are 
often sighted. Aware that the amount of recent rainfall 
could make the terrain tricky, we stocked up on supplies 
and I donned my camo gear, planning to spend the day in 
the wilderness. The only preparation the car required was a 
check of the tyres and selecting ‘off road’ mode, which 
puts the powertrain and brakes in a setting more suitable 
for bumpy surfaces and activates the Hill Descent Control.

Initially the path was dry and clear, but full of sharp rocks 
that posed a threat to the Kodiaq’s tyres. Taking it easy paid 
off, though, and soon the surface switched to slippery wet 
grass, then even slipperier mud tracks. You might have 
thought our road-biased SUV was perhaps a bit out  
of its depth here, as green-laning locals and tourists 
had clearly frequented these tracks before in serious  
off-roaders. But we persevered, with the Kodiaq shifting 
power between the axles and pulling itself along with ease. 

We made sure to stop regularly and scan our surroundings 
for signs of bear activity – after all, given adult males can 
weigh upwards of 350kg, we were sure to see physical 
evidence of their movements. There had been lots of 
forest management in the area, but we still spotted 
scratch marks on trees where bears often sharpen their 
claws. Confident we were nearing our first sighting, 
we persevered, lugging away rocks and fallen trees  
as the Kodiaq took everything in its stride. 

Soon, the track opened by a small lake and  
some picnic benches. Deciding now was a good 
time for a lunch, we dug out our hamper and tucked in – 
remembering that bears are often attracted by the smell 
of food. After our break, we got going again, but stopping 
at regular intervals. It took us a while to navigate the trail, 
and the wet weather set in. Mud became the real enemy, 
spraying up the doors and testing the road tyres to the 
limit. On a steep incline with deep ruts, the Kodiaq  
finally lost traction, so we stopped to check the map. Then, 
paw prints! Only a couple at first, but as we walked down 

the hill it became a 20-yard stretch of large, deep imprints 
that looked fresh. For all we knew our large, furry adversary 
could have been watching our every move from the safety 
of the forest – but the trees were too thick and close  
for us to spot it. We heard the rustling of leaves and  
twigs snapping in the distance, which was enough 
to give us both a bit of a fright, but we were acutely aware 
of the fact that we were alone and entirely defenceless 
halfway up a mountain. It was time to get going...

A joint decision was made for our own safety and sanity: 
get the Kodiaq moving and away as quickly as possible. 
The Skoda’s off-road screen and camera system helped  
us navigate sharp rocks, and after a few minutes of 
reversing and pushing we regained traction and 
scampered away. Pausing once more to see if we could 
spot any bear action, it looked like our vocal efforts to free 
the Skoda scared off anything near. And after several more 
fruitless hours trying to trace any signs of life on other 
trails, we gave up, dismayed at the lack of a money shot 
with a bear but grateful for the Kodiaq’s creature comforts.

Deciding to hit the road before the sun set, we had to 
agree on a plan of action: either we try to find a hotel mid-
way along our journey back to Prague (not easy given how 
rural much of the route is) or complete the 370 miles in one 

hit. We chose the latter, feeling that the Kodiaq’s mile-
munching prowess would soften the blow. Powering into 
the night with Otis’ Bluetooth music connection providing 
the backing track, the Kodiaq ate up the miles and even 
managed to recover its fuel economy figure from our day in 
the wilderness, recording a respectable 39mpg overall. It 
was 2am before we reached our overnight stop, and 
despite the best efforts of the car, we were drained. 

Arriving at the airport, we handed back the keys to our 
Kodiaq with another 900 miles on the clock and plenty of 
evidence (inside and out) of its three days on a bear hunt. 
Despite this, we both came away admiring the SUV’s huge 
breadth of ability; it truly lived up to its billing as the most 
capable Skoda yet. It took the region’s harsh roads in its 
stride, was a really relaxing long-distance companion, had 
more space than the two of us could ever hope to fill, and it 
tackled terrain we didn’t think it would cross. A bear may 
have been elusive, but the Kodiaq was the star of our trip.

Beware oF 
the Bears! 
Town of Vysoké 
Tatry has ‘bear-
proofed’ its bins – 
would our Kodiaq 
need the same?

heLPinG hand 
Kodiaq proved a 
useful companion, 
with off-road info 
displayed on screen 
and WiFi allowing 
us to check hotels 
and routes. But  
this snack was as 
close as we came 
to meeting a bear...

we lugged away  
rocks and fallen  
trees, and the Kodiaq  
took  it all in it stride

the Kodiaq ate up the 
miles after a day trekking 
through the wilderness 
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intrePid eXPLorer 
Our man Allan on the lookout  

for bears, although the security of 
the Kodiaq’s cabin helped to allay 
his fears when prints were found
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SKODA has long had a reputation for making 
spacious, well built, great-value cars. But in 2017, 

buyers expect an array of tech, too – and on that 
front the Kodiaq delivers as the most cutting-edge, 
connected machine the brand has produced to date.

The model acts as a marker, too, because as head  
of electric/electronics development Reiner Katzwinkel  
told us, a lot of the new tech will filter down to the rest  
of Skoda’s range. “Now we will bring it to our smaller cars; 
the Octavia and the replacement for the Yeti,” he stressed.

But unlike with some manufacturers, it’s not simply a 
case of throwing as much technology as possible at the 
Kodiaq. “We do it step by step. We are waiting, so when 
the tech is reachable in terms of cost, it will go in the cars,” 
explained Katzwinkel. “The issue is that we want to keep 
the cars affordable.” So, what does the Kodiaq have to 
offer? We take a look at some of the highlights.

toUChSCrEEnS
WITH four separate systems available in UK-spec models, 
Skoda claims there’s an infotainment package available  
to suit all budgets. Swing kicks things off with a 6.5-inch 
screen, DAB, SmartLink+, USB and SD card ports plus 
Bluetooth. It’s available on S models.

It’s followed by Bolero, which has an eight-inch  
screen and adds four speakers. This comes in SE trim, 
although buyers at this level have the option to upgrade  
to Amundsen, which adds navigation. SE L brings  
the eight-inch Columbus system, which adds WiFi, 
Infotainment Online and a DVD drive. Edition also  
gets Columbus, and adds wireless charging.

Skoda ConnECt
THIS is the banner under which Skoda is heralding its  
new tech, and it consists of three packages. Infotainment 
Online takes information and nav services to the next level 
for the brand, while Care Connect allows owners to control 
certain functions via their smartphone. Emergency  
Call is geared towards maximising safety.

Newcomer boasts more cutting-edge technology than any 
previous Skoda. We take a look at what buyers can expect

WhILe the connectivity featured in  
the Kodiaq is undoubtedly very smart, 
there’s a whole host of other practical 
features that Skoda markets under  
the Simply Clever banner. Realising 
that innovative details can often 
persuade a buyer to sign on the  
dotted line, the manufacturer has 
carved out quite a niche for inventive 
solutions – and the brand-new  
Kodiaq continues that trend.

UmBreLLa 
hoLder
NOT unique to the 
Kodiaq, but welcome 
nonetheless. Both  
rear doors feature 
small brollies that 
slide into the panel 
and can be pulled  
out when the weather 
turns. Ideal for British 
summertime...

ice scraPer
WHO hasn’t been forced 
to use a credit card to 
clear a frosty screen  
due to the lack of  
an ice scraper? We’ve  
all done it – but by 
including one on the 
Kodiaq’s fuel flap, Skoda 
has ensured owners  
will always have the 
real thing to hand.

GettinG 
connected
Register with  
Skoda Connect 
and a host of 
online services 
become available. 
SmartLink+
ensures all 
leading phones 
are compatible 
with the Kodiaq

door
Protection
AT 1,882mm, the Kodiaq 
is Skoda’s widest car. 
Parking bays are getting 
ever smaller, which 
increases the likelihood 
of car park dings. A 
simple rubber covering 
for the door edge 
reduces the potential  
for unsightly damage.

removaBLe 
torch
ANOTHER idea taken 
from elsewhere in the 
Skoda range, but so 
simple you wonder 
why more makers don’t 
follow suit. The torch  
is stored in the boot, 
and any driver who is 
unexpectedly stranded 
at night will value it.

virtUaL
PedaL
THIS option makes 
opening and closing 
the boot easy, even if 
you’re loaded down 
with luggage. Simply 
move your foot under 
a rear sensor and the 
tailgate will open – 
and you can close it 
in the same fashion.

SimPLy CLEVEr: SKoDa innoVationS

infotainmEnt onLinE
KATzWINKEL hailed this advanced connectivity  
offering, available on the Columbus package, as a  
“real breakthrough for Skoda” – and with very good 
reason. The breadth of information available is significant. 

Online traffic data, for example, allows the Kodiaq  
to plot the shortest route possible to your destination, 
while you can request details of specific styles of 
restaurants, for example, or configure routes on  
your PC and then send them to your Skoda.

CarE ConnECt
THIS tech is self-explanatory; it allows you to better look 
after your Kodiaq by being better connected, via the Skoda 
Connect app. If you’re in unfamiliar territory, for example,  
it can help you find where you’ve parked. You can also set 
limits as to where and how other drivers use the Kodiaq. 
For example, owners may want to ensure children don’t 
drive to certain destinations or at excessive speeds. If the 
kids break the ‘rules’, a message is sent via smartphone. 

You can also specify a certain dealership and  
receive insight into the car’s mechanical condition and 
notifications of the service schedule. “It’s all designed  
to make ownership easier,” said Katzwinkel.

EmErgEnCy CaLL
IF the worst happens, it’s reassuring to know the Kodiaq 
can intervene. In an accident, cars fitted with this tech will 
automatically contact a call centre with key information 
such as the number of passengers, the vehicle location 
and the direction of travel. The emergency services are 
alerted in parallel, and contact is maintained with the 
vehicle until an ambulance or police are on the scene.

SmartLink+
THIS feature comes fitted as standard on all models,  
and allows you to access your smartphone’s functions  
via the Kodiaq, which mirrors your phone on its central 
display. Apple CarPlay, Android Auto and MirrorLink  
are all supported, meaning that the vast majority 
of today’s most popular phones are compatible.

reiner KatzwinKel tech boss, Skoda

when the tech is 
reachable in terms of 
cost, it will go in other 
cars in the Skoda range

  Sam Naylor
   Sam_Naylor@dennis.co.uk
 @SamNaylor_AE
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Sir Bradley wigginS 
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FEW brands are as closely related to cycling as Skoda. 
In fact, before it built cars, Skoda started out making 

bicycles under the Laurin & Klement badge in 1895. Now, 
however, you can’t watch a single stage of the annual Tour 
de France without seeing a skilfully driven Skoda Superb 
leading the peloton past throngs of excited supporters.

And like Skoda, only a scattering of names are as closely 
related to the sport as that of Sir Bradley Wiggins: five-time 
Olympic champion, Tour de France winner and one-hour 
time trial record holder. So it makes sense for Wiggins to be 
an ambassador for the brand, and we caught up with him 
alongside a brand new Skoda Kodiaq at Mitchell Skoda,  
in Chester, to quiz him on all things car (and bike) related.

As soon as we arrive, we’re ushered into a back room 
behind the workshop to wait for Wiggins. He’s spent the 
morning surprising customers by handing over the keys  
to their new Skodas – a treat rustled up by Mitchell Group 
MD Mark Mitchell. Can you imagine signing the paperwork 
on your second-hand Yeti, only to be confronted by one  
of cycling’s most heavily honoured riders? 

After the formalities, we quickly get down to business – 
but as Wiggins is so famous for cycling, has car ownership 
passed him by? “You can’t be without a car these days – or 
at least I certainly couldn’t,” Wiggins tells us. “I use the car 
a lot. I drive the kids half an hour to school every day, and 
I’ve always been commuting around the country. I used to 
live in London and drive to Manchester for the training 
sessions for the national team. So I’ve never been able to 
live without a car.” He’s clearly not a petrolhead, however. 
Despite his success on two wheels, he insists he’s always 
been a cautious cyclist – and that translates to the way he 
drives. “I enjoy driving,” he says, “but I’ve never been a 
massive thrill seeker. I’ve never been a huge risk taker. To 
win you need to be the quickest, not take the most risks.”

Wiggins was raised in Willesden Green in north-west 
London in the eighties, and he remembers his dad’s  
big white Mercedes fondly. “He had a Rolls-Royce too,” 
Wiggins tells us. “I remember distinctly sitting in that.”  
But his first car was a more modest affair, and he didn’t 
choose it for its big wheels or powerful stereo. “I had a Ford 

Skoda ambassador Sir Bradley 
Wiggins talks four wheels 
rather than his usual two Skoda has been 

huge for cycling – not 
only the tour de france, 

but the tour of britain  
and the women’s tour  

of britain as well

Fiesta. But only because it came with two years’ free 
insurance,” he recalls. “I was a professional cyclist at 18, 
so I used to get stung on the insurance. But I’ve never had 
points on my licence, and I’ve only had one accident.”

Now he drives a Skoda (of course), prioritising space 
and comfort over performance or handling. “More recently, 
I’ve found myself liking big, comfortable cars,” he says.  
“As I’ve got older, they just seem more practical. 

“My son plays a lot of rugby and he needs a car that he 
can get changed in afterwards. I’ve got two huge dogs who 
are more like Shetland ponies, and everyone in my family 
cycles, so I need to get all of them and their kit in at once.

“I take my kids to school and everyone’s got Range 
Rovers – I turn up in my Kodiaq. It’s good to be different.”

We ask Wiggins what Skoda means to cycling, and 
whether he can imagine a Tour de France that isn’t 
emblazoned with Skoda logos. “I think Skoda has been 
huge for cycling – not only the Tour de France, but the 
Tour of Britain and the Women’s Tour of Britain as well.  
It’s almost synonymous with cycling, it’s become such  
a big part of it. As the sport has grown, so has Skoda.”

Finally, we quizzed Wiggins on what he’d say to 
someone who wants to follow in his footsteps. “When  
I started cycling it was because I was in love with the 
sport,” he tells us. “You wouldn’t ride from London to 
Northampton and back if you didn’t love it…”

RideR

PracticaL 
The Skoda is 
practical enough 
for everyday 
use, and Wiggins 
likes how it sets 
him apart from 
others on the 
school run

on the move 
Wiggins believes 
Skoda has grown as 
a brand in line with 
the growth of cycling

Richard Ingram
Richard_Ingram@dennis.co.uk
        @rsp_ingram

N
athan M

organ
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doing it
for thE kidS

Skoda
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birth of an SUV

What better way to rate the family-friendly credentials of the 
Kodiaq than by asking our children to run the rule over it?

 Graham Hope
 Graham_Hope@dennis.co.uk

HERE at Auto Express, we like to think we’re  
good judges of a car. The hours spent recording 

stratospheric mileages over the course of a year mean 
we’re well placed to deliver the expert verdicts you rely on.

We can be harsh, but we’re always fair. However,  
if you really want a brutally honest appraisal of a car, 
there’s one surefire way to get it – call in the kids.

There’s no sugarcoating allowed in the world of  
pre-teens, so what better way to assess the Kodiaq as 
family-friendly transport than by giving some of our 
children the opportunity to cast a critical eye over it?

So we hatched a simple plan. Park a new Kodiaq  
1.4 TSI SE L on my driveway and let some of our offspring 
loose on it. Guest testers for the day were my daughters 
Isla and Erin, Harry Wilson – son of art director Darren – 
Isabella Gibson, the daughter of senior photographer Peter, 
and CarBuyer content editor Hugo Griffiths’ son Theo.

The first thing the kids noticed, and parents are  
bound to appreciate, too, is the space available.  
With seven seats on offer, you could quite feasibly 
transport a five-a-side football team in the Skoda. 

The middle row is arranged in a 40:20:40 layout,  
with Isofix points on the two outer seats if you need  
to affix seats for younger children. If you’re only  
carrying two, the middle seat folds down to provide  
a table and cup-holders, to help prevent nasty spillages.

The middle row folds 60:40 and slides forward simply, 
too, to allow access to the rearmost seats (where two 
boosters will fit in). Our oldest – and tallest – tester,  
Harry, was able to sit there with no complaints.

Of course, children don’t travel light, so our next  
test was to assess just how much gear we could fit  
in; Harry had brought along his drum kit for this  
very purpose. And the good news is that the Kodiaq 
delivers on Skoda’s long-held reputation for spaciousness. 
With seven seats in use there’s a 142-litre capacity, while 
folding the rear two, by way of a release at the top of the 
seat, extends this to 605 litres. In went the drum kit. 
Restoring the seven-seat layout is easily done by pulling a 
strap on the seatbacks, while parents chasing maximum 
capacity will be pleased to learn the Kodiaq offers up to 
1,622 litres in its most generous layout. With the car’s 

sPace 
Tester Harry 
was relieved 
to find 605- 
litre boot  
coped with  
his drum kit.
Capacity can 
be extended 
to 1,622 litres

in-car dvd 
DVD drive is  
stored in the 
glovebox 
and came 
as standard 
on our SE L 
model. Movies 
are shown on 
the 8.0-inch
central screen

tow Bar 
Theo was 
fascinated by 
tow bar that 
came out at 
press of button

test team 
We parked up a Kodiaq and
let the children of some of our 
staffers loose on the big SUV

connected 
SE L also 
comes with 
WiFi, which 
allowed our 
testers to 
play with
iPad. USB
socket kept 
smartphones 
topped up

isaBeLLa 
GiBson (9) 

“I thought the 
car was really 
comfortable
and there  
was lots of 
space. I’d like it 
if my dad had
one of these.”

theo 
GriFFiths (4) 

 “I’ve never  
been in a  
car that 
has seven  
seats before  
so that was 
fun. I liked the  
seats as well.”

isLa
hoPe (7) 

“I’ve got 
quite a lot 
of DVDs, so 
being able
to watch  
them in  
the car
is brilliant.”

erin
hoPe (4) 

“I liked the 
colour of the 
car. It was 
really nice.  
And it was
good to  
play on  
the iPad.”

harry 
wiLson (12) 

“There was  
a fantastic 
amount of 
space in the 
middle seats. 
The door 
umbrella
is cool, too.”

thE VErdiCt: what oUr jUnior teSt team maDe of the KoDiaq
practicality addressed, the kids were beginning to get  
a bit restless – so it seemed an appropriate time for 
entertainment. And we had just the thing to keep them 
amused, as in SE L guise, the Kodiaq has a Columbus 
infotainment set-up, with a DVD drive in the glovebox. 

Some episodes of Charlie and Lola, viewed through the 
eight-inch full colour screen, kept the girls quiet before the 
WiFi that also comes as standard with this trim was called 
into use to allow some gaming on an iPad in the back seats. 
Harry, meanwhile, was happy to mess about with his phone 
in the front seat, with a USB port available to keep it charged.

The verdict? Well, you can see what the kids had to say for 
themselves in our panel (right). But the big smiles on all of 
their faces seemed to suggest that Skoda is on to a winner.

Pete G
ibson
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PULLing poweR
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WHILE our road tests have demonstrated that  
the Skoda Kodiaq has a wide spread of talents,  

there’s one thing that’s crucial to some owners that  
we haven’t been able to test until now: towing. 

Caravanning is a hugely popular hobby in Britain,  
and the Skoda is a perfect companion on paper. 
There’s space for seven – or five with lots of luggage 
 – and a maximum towing capacity of 2,000kg  
for the 188bhp 2.0 TDI diesel model.

But how does it fare in the real world? We headed  
to the Longleat Caravan Club site at Warminster,  
Wiltshire with freelance writer Lee Davey, an expert  
on both caravans and towing, to find out. Lee recently 
towed a caravan all the way from Millbrook proving  
ground in Bedfordshire to the Arctic Circle – so is well 
placed to know if the Skoda lives up to expectations.

Lee brought along a Bailey Pursuit 560-5 caravan to 
hitch up to the Kodiaq. “It’s a pretty typical family  
holiday caravan,” he explained. “And it matches  
the Skoda well with its 1,441kg weight, as it’s well  
below the maximum towing capacity for the car.”

The Skoda’s electric tow bar is an £850 option. It flips 
out by pressing a button in the boot, and before long we’d 
hooked everything up to head out for a test drive. 

It was a dry morning, but Davey told us: “if the grass 
was wet at the site, a front-wheel-drive car would  
struggle for grip,” so the Skoda’s 4x4 system is  
useful in that regard. “Most of the time it won’t  
make much difference, though,” he added. Presumably  
if you’re planning a trip to the North Pole like Lee,  
opting for a 4x4 Kodiaq would be a good choice, then. 

As we headed out of the Caravan Club site, the first  
thing Lee pointed out is that while the door mirrors look 
good from the outside, they’re shaped in a slightly 
inconvenient way if you’re planning to tow a big caravan. 
The cut-outs on the bottom mean it could be easier  
to see where all six wheels are placed on the road.  
It’s something we didn’t notice on our own test  
drive, and would only really be a problem on tight roads 
when there’s another set of wheels to keep an eye on.

Still, we headed out of the site easily enough – and 
while the bumpy road felt noticeably choppier with all  
that extra weight out back, the Skoda did remain 
acceptably comfortable. “It rides very well,” Davey agreed. 
“You can feel the bumps, but it’s pretty reasonable.”

Getting up to speed on a main road, Davey added that it 
was also quiet and stable at speed. The aerodynamic 
shape of the Kodiaq did cause some wind 
noise  at the back, though, as the air gets 

It’s big, powerful and 
practical, so the Kodiaq  
is bound to be popular 
with the UK’s caravanning 
community. We hitch 
one up to try it for size

caught between the car and the caravan behind. 
However, Davey told us: “It’s better than some 
much more expensive cars I have driven.”

One comparison that came up during our chat was 
with the Volkswagen Passat, which has a similar DSG 
dual-clutch gearbox to our Kodiaq. Davey pointed out 
on the whole the DSG is a very good choice, and better 
than many automatics, which don’t feel up to the task  
of towing. But he felt the DSG in the Passat has a slight 
advantage. “It is a bit smoother when changing down 
on inclines to give you more torque,” he stressed.

In the Kodiaq it felt easy to use at all times, the only 
exception being when it felt a little hesitant to change 
down on one short hill coming out of the campsite.

Of course, as our expert pointed out what really 
matters in a tow car is how well it works on the  
days when you’re not towing. And by that measure, 
the Kodiaq is excellent. “It’s the sort of car you 
could use all year, then hitch up a caravan 
and go on holiday in it without a problem.”lee davey Caravan Club

You can use the Kodiaq all year, then 
hitch up and go away no problem

Tow bar pops out from under the 
bumper with the push of a button

Hitching up and wiring the caravan is a simple procedure

Optional Tow Assist helps with low-speed manoeuvres

Drive modes boost on-road ability, 
where Kodiaq is reasonably comfy

  Sam Naylor
   Sam_Naylor@dennis.co.uk
 @SamNaylor_AE
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Skoda
Kodiaq
birth of an SUV

IT’S easy to think of Skoda as one of the junior car 
brands within the Volkswagen Group fold, given its 

value positioning. But the marque has the oldest roots  
in the family by some margin, as a visit to the official 
museum in Mlada Boleslav, Czech Republic, reveals. 

The brand’s establishment in 1895 as a bicycle 
manufacturer paved a rapid route to the early European 
motor industry – in fact, it took founders Václav Laurin and  
Václav Klement 10 years to branch out from pedal power  
to four wheels when the pair’s first car arrived in 1905.

Called the Voiturette A, this vehicle was still badged as a 
Laurin & Klement, but is widely regarded as the first Skoda. 
Using a water-cooled two-cylinder side-valve engine with 
7bhp, it managed a top speed of around 25mph and could 
seat two. The Voiturette A was priced at 3,600 Koruna – just 

The Kodiaq follows in the 
footsteps of some famous 
Skodas over the years. We 
look back at the history  
of this Czech company

brand. Skoda began to branch out into the global market, 
and by the sixties was selling its cars in over 60 countries. 

The seventies saw the arrival of a stylish coupé in the 
form of the 110 R, plus Skoda made a name for itself in 
rallying with the 130 RS. Its next big hit wouldn’t come  
until 1987, though, with the release of the Bertone-styled 
Favorit – Skoda’s first truly modern European supermini 
with a transversely mounted engine and front-wheel drive. 
This was Skoda’s last major model before the fall of the 
Eastern Bloc and VW Group investment in 1991. Full 
Volkswagen ownership of the brand came in 2000. 

For a while in the early 2000s, Skoda marketed its  
cars in the UK in an ironic, self-deprecating way, but  
more recent times have seen the brand step up to more 
aspirational markets with hot hatches and SUVs like the 
new Kodiaq and upcoming Karoq. The brand will advance 
further in the near future, with the release of electrified 
vehicles and maybe even a sports car using EV technology.

less than £30,000 in today’s money – and was enough of a 
hit to warrant a second Skoda vehicle: 1907’s much larger, 
more powerful Type FF, with a 44bhp eight-cylinder engine. 

The strain of the post-World War I economy forced the 
bicycle-turned-car maker to seek a partner. In 1924 Laurin 
& Klement merged with Czech conglomerate Skoda Works 
– which had just founded its own automobile department – 
to create Skoda Auto. Soon after, Laurin & Klement’s cars 
became known as Skodas, and the name has remained. 

In 1925, the first car to properly be called a Skoda – and 
the last to wear the Laurin & Klement badge – appeared: the 
original 110. Over the next five years models such as the 
Skoda-Hispano Suiza and Skoda 860 gave credence to the 
name, and assembly line production began in 1930. Only 
four years later, cars with familiar names such as Popular, 
Rapid and the flagship Superb began to roll off the line. 

After WWII – during which Skoda’s factory was occupied 
by Germany and bombed by the Allies – Czechoslovakia 

slipped behind the Iron Curtain. As a result, Skoda  
was nationalised. The firm became part of the state’s 
centrally planned communist economy in 1948. 

In 1959 the company revealed its fun side with the 
release of the Felicia – a small coupé with a convertible 
sibling, built for export. The same year also saw the release 
of the original Octavia, a name now synonymous with the 

BadGe oF 
honoUr 
Laurin & Klement 
logo featured on  
the earliest cars. 
Voiturette A (top)  
is regarded as the  
first Skoda, and  
was followed up in 
1906 by four-seater 
Voiturette (white, in 
background). Fabia 
has proven a big 
hit, 130 RS (right) 
was stage star and 
Favorit (far right) 
was a supermini 
marvel. Estelle 
(below) sold well
in the seventies
and eighties

with 7bhp water-
cooled two-cylinder 
engine, Voiturette a 
could hit 25mph

PEdigrEERichard Ingram
Richard_Ingram@dennis.co.uk
        @rsp_ingram
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Off-roaders and SUVs are nothing new to Skoda; we look at  
a history rich in all-terrain vehicles and off-road know-how

kodiaq’S
4x4 rUnnErS

DeSPITe the new Kodiaq arriving relatively late to 
the SUV party, Skoda’s 4x4 history dates back as far 

as the forties. Around the time Land Rover was setting up 
shop in the UK, Skoda workers were assembling rugged 
military vehicles for the Czechoslovakian army.

The Skoda 1101 VO debuted in 1948, and was the  
first post-war car built at the maker’s factory in Mladá 
Boleslav. It was based on the Skoda Tudor, a successful 
passenger car that spanned eight bodystyles from 
saloons and estates to coupés and cabriolets. The  
1101 VO used the same engine and running gear  

as the existing Tudor, and paired them with a new,  
all-steel, four-door convertible body.

Fast forward nearly 70 years, and today you’ll  
find an SUV on every street corner. People consider  
these cars to be a relatively new phenomenon, but  
dig a little deeper and the connection between 
the Skoda’s earliest crossover and models such  
as the all-new Kodiaq becomes increasingly clear.

While all current (and future) Skoda SUVs are available 
with all-wheel drive, many buyers favour a two-wheel-
drive set-up for improved fuel economy and reduced 
emissions. And despite the utilitarian 1101 VO’s tough 
appearance, it’s much the same story. Based on that 
Tudor platform, the vast majority were rear-wheel  

drive. The raised ground clearance made it good for 
undulating ground, in much the same way that today’s 
front-driven SUVs are well suited to urban speed humps 
and hidden potholes. however, its off-road ability was 
restricted, despite a locking differential. It was never 
built in big numbers, but sources suggest just over 4,000 
left the factory before it ended production in 1951. It was 
used in Czechoslovakia, as well as being exported for the 
Saudi Arabian, egyptian and Portuguese national armies.

In order to explore the maker’s lesser-known but still 
rich SUV history, we’ve taken a trip to a deserted airfield 
near Prague to try the 1101 VO Tudor, as well as one of 
the rarest Skodas on the planet – a later 973 Babeta. 
Today, the Tudor is appreciably rudimentary, featuring 

Richard Ingram
Richard_Ingram@dennis.co.uk
        @rsp_ingram

oFF-road 
Babeta (left)  
and Tudor (right) 
kick-started 
Skoda’s long 
and illustrious 
history of 4x4s 
and SUVs, 
culminating 
in Kodiaq

Pete Gibson
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a 32bhp 1.1-litre four-cylinder petrol engine coupled 
with a four-speed manual gearbox. We’re handed the keys,  
and once fired up the dinky engine chugs along at idle 
without any prompt from the throttle. We’re warned of  
the slightly odd gearbox ratios (first sits where fourth 
appears in a new car), and the occasionally alarming  
lack of synchromesh, but otherwise we’re told with a  
smile that the Tudor drives “just like a Kodiaq”.

While that’s not strictly true, it’s a lot of fun. Once you 
get the hang of the quirky gearbox and heavy unassisted 
steering, it’s remarkably straightforward to drive. Visibility 
is excellent – there are no windows, remember – and 
there’s plenty of space to get comfortable. The dash is a 
perfect example of ‘less is more’, featuring little aside from 
an analogue speedo and dodgy fuel gauge. As if we 
needed reminding, the retro Skoda badge on  
the wheel keeps us informed that this is no modern SUV.

In fact, you’ll find weird and wonderful details dotted  
all over the car; Skoda’s ‘Simply Clever’ motto was clearly 
in essence even 70 years ago. From the ribbed petrol cap 
to the STOP signal on the rear light clusters, there are 
practical touches inside and out. Even the concertina  
roof folds without fuss, exposing us to the elements.

On the other side of the runway sits a 1952 Skoda Babeta; 
a car first built as a concept before rolling out in limited 
numbers (less than 50) a little later – again to the Czech 
army. However, unlike the Tudor crossover, the Babeta is  
a pure-bred 4x4. Its 49bhp 1.5-litre engine powers all the 
wheels via a four-speed manual gearbox. The ride height  
is raised, too, offering true off-road ability over tough 
terrain. The knobbly tyres also help in sticky situations.

But on the empty runway the road noise is almost 
unbearable; this car is clearly better suited to rocky  
ravines than it is smooth tarmac. Its 55mph top speed  
only emphasises this, and has us returning to base after 
just a couple of runs. Everything feels heavy, and the 
unsupportive cloth seats make it clear that this isn’t  
a model capable of very long distances.

None of this is an issue when driving Skoda’s modern 
SUVs, however. While 4x4 versions of various models  
have come and gone over the past few decades, it was  
the launch of the Yeti that broke new ground for the Czech 
manufacturer. After investment by the Volkswagen Group 
in the early nineties, Skoda’s inexorable rise reached a 
milestone in 2009 with the arrival of its first new-age SUV.

Unbeknownst to customers, the Yeti took much of its 
inspiration from the 1101 VO. It had jacked-up suspension, 
a rough and rugged appearance, and a hugely practical 
cabin. Most importantly, it was offered with a choice of  
two or four-wheel drive. Its boxy proportions won the 
hearts of buyers across Europe, bringing thousands of new 
customers to the brand. It’ll be replaced later this year by 

the Karoq – a more conventionally styled crossover designed 
to rival the Nissan Qashqai and Peugeot 3008. But unlike 
the Tudor, however, no convertible version is planned...

Skoda is hoping for similar success with its new Kodiaq, 
too. The seven-seat family car is the maker’s first full-size 
SUV, but its good-value price tag and generous standard kit 
should ensure it enjoys huge success both in Europe and 
further afield in key markets such as China. It’s currently 
built alongside the Superb and Superb Estate at the maker’s 
Kvasiny plant east of Prague, with production heading 
toward an overall target of nearly 300,000 units per year.

And while many current SUVs are all show and no go, 
four-wheel drive remains key to Skoda’s model range. UK 
dealers also offer a raised body and superior traction on 
the current Octavia Scout; a conventional and practical 
estate car capable of pounding up and down the motorway 
or taking the family off the beaten track in equal measure.

Yeti took inspiration from 1101 Vo, with its jacked-up 
suspension, rugged appearance and hugely practical cabin

BaBeta
1952-1956 
WE drove the  
open-top Babeta, 
but the model was  
also available with a 
fixed roof (right). It 
used the same 49bhp 
1.5-litre engine and 
came exclusively with  
four-wheel drive.

aGromoBiL
1962 
THE Type 998 (right) 
was a concept vehicle 
built in 1962. It featured 
a four-cylinder engine 
and four-wheel drive, 
as well as a flat bed  
at the rear and a 
removable roof. It  
never made production.

treKKa
1966-1973 
BUILT exclusively  
for the New Zealand 
market, the Trekka 
(right) was a utility 
vehicle based on the 
original Octavia. Its 
success was thanks  
to the low taxes for 
agricultural cars in NZ.

mK1 yeti
2009-2017 
THE Yeti marked a 
brand new chapter in 
Skoda’s history. With its 
raised ride height and 
wide range of engines, 
it saw huge success 
across Europe. It’ll  
be replaced by the 
Karoq this year.

KodiaQ 2017-onwards 
SKODA’S bold Kodiaq is the 
manufacturer’s first full-size SUV,  
and despite its revolutionary 
looks, it has more in 
common with the 
forties’ Tudor 
(above) than 
meets the 
eye. It’s on 
sale now.

history 
Most Tudor-
based 1101 VO 
models (such as 
the one pictured 
here) were two-
wheel drive  
– much like 
today’s SUVs  
and crossovers

Skoda 4WdS: a briEf hiStory
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Kodiaq
thE ULtimatE tESt driVE

Win a Skoda
fancy getting your hands on Skoda’s 
cool new SUV? enter our competition...

To EnTEr Go To:  www.autoexpress.co.uk/winakodiaq

Skoda  

kodia
Q 

18
7bhp 2.0-litre 

 4w
d d

SG 

See online for full terms and conditions

C o M p e t i t i o n Skoda
Kodiaq
birth of an SUV

for six months

YOU’Ve read all about the Kodiaq. Now’s your chance  
to drive it, as one lucky reader has the chance to win the  
SUV in range-topping edition trim for six months – and  
better still, Skoda will also cover the cost of insurance. 

The Kodiaq you could get your hands on is a 187bhp  
2.0-litre diesel model with four-wheel drive and seven 
seats. You can enter by logging on to our website, where  
you will also find full terms and conditions. Good luck!


